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EDITOR'S MESSAGE

Happy new business!

January is always a time of renewal, with its attendant hope for change
and that sense of optimism for the possibilities the year ahead offers.

I start the year with a list of things I want — and plan — to do, but it’s the kind of to-do
list that weighs lightly and does not feel like a burden. I actually look forward to diving
in and getting started.

In that spirit, I am really excited about the third annual Pharmacy U Toronto
conference on January 25 at the International Centre, featuring an array of
CE-accredited sessions sure to help you realize some of your New Year’s resolutions for
the health of your business.

Like the sound of these?

* Optimizing your medication We are also
review services bu ||d i ng a
* Building a better business plan .
* Considerations when valuing vibrant P harma Ccy
your pharmacy i
* CV risk assessment: Focus on non- com munlty
invasive skin cholesterol screening 365 dOyS a yedr.

There’ plenty more where these came from!

In that same spirit of renewal and optimism,
Iam proud to introduce our new, richer, more
robust digital site — PharmacyU.ca — packed
with information to open new doors of know-
ledge for you in your pharmacy business.

But more than just focusing on education,
learning, and business solutions, we are also
building a vibrant pharmacy community 365
days a year, engaging the many professionals
involved in the industry.

The time could not be better as pharmacists
continue to navigate the waters of profound
change and new opportunities.

T invite you to take a look and spend some
time with us — at our new digital site.

—_—

Happy New Year! Happy New Youl!

Ceca.
Jane Auster
EDITOR
BE A PART w VISIT PharmacyU.caand ........
OF A GROWING ATTEND PharmacyU in Toronto on January 25, 2014
COMMUNITY!

ﬂ “LIKE” PHARMACY U ON FACEBOOK
¥ roLLow @Pharma_Biz ON TWITTER
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